
Jamie was inspired by her MBA journey in the US to tap the vast 
potential of business relating to education. Though having a great 
passion for implementing the business plan, Jamie at that time found it 
very challenging to kick start the entrepreneurial venture. “I had a few 
years’ management experience, yet I had no experience starting a 
business on my own. I had no resources nor network as well.” Having 
known the MSc-EM programme at the HSUHK, she decided to enrol in 
it to equip herself for the new business endeavour.

“The MSc-EM programme provides us with training on innovative 
thinking. It also enables me to identify problems through different real-
life examples, and helps me prepare for unexpected challenges,” 
she says. Thanks to the guidance and support by WUCIE as well, 
Jamie has learnt to develop the right entrepreneurial and management 
mindset, gained insight into exploring business resources and built her 
commercial network.

With the knowledge acquired at the HSUHK, Jamie has successfully 
realised her business plan. Her company provides different services 
varying from product design and marketing to corporate team 
building, with its focus on providing tailor-made training courses for 
students and organisations in collaboration with various universities 
and educational institutions worldwide, including Singapore, Malaysia, 
Australia, Canada, the US and the UK. It also provides research data 
on programme syllabuses in Hong Kong and the Greater Bay Area 
to business partners for course development and better learning 
experience.

With her company based in Canada, Blanche’s business idea 
was triggered when she travelled there with her husband and 
met a friend who was familiar with the construction industry in 
Canada. “We found that there were great housing demands in 
cities in Alberta. We had not had a business overseas and this 
opportunity happened to come to us. So we decided to give 
it a try and explore the market there.” Blanche then set up the 
business in 2017, focusing on building and selling condominiums 
in Edmonton, a city in Alberta.

As a foreign investor, Blanche encountered many difficulties 
in adapting to the culture and business model. It was also not 
easy for her to get loans from local banks in the beginning. 
Fortunately things started to go smoother with the accumulation 
of experience. And the MSc-EM programme has offered her a 
lot of help. “After I started the business, I learnt that the HSUHK 
had such a programme and found that it was very suitable for 
me. It covers the areas of knowledge that I need to know for my 
business. I thought it was a good opportunity for me to upgrade 
myself, and thus I joined the programme in Hong Kong with 
my colleagues helping me manage the business in Canada.” 
Blanche says that the MSc-EM programme provides a lot of 
financial and accounting training. She is also able to apply the 
marketing concepts taught in the programme. “All the knowledge 
is very practical and useful for my business.” 

Besides nurturing young entrepreneurs, the HSUHK also seeks to connect 
with the local community and support small businesses, especially during 
the challenging pandemic period. The Resource Centre for Start-ups and 
SMEs (RCSS), which will be officially launched in early 2021 under the School 
of Business, is the University’s new initiative to back up start-ups and SMEs 
through providing consultancy services to their pressing problems.

Dr Lawrence Lei, Co-Project Leader of the RCSS, shares, 
“Start-ups and SMEs are crucial to Hong Kong’s economy. 
However, under the impact of COVID-19, these businesses 
are facing great difficulties. Therefore the RCSS has been 
initiated with the aim of providing appropriate assistance to 
them.” Dr Lei says the RCSS will make use of the University’s 
resources and organise faculty members and students to 
provide creative and innovative solutions to these businesses. 


