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Programme Characteristics
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The programme aims to equip aspiring marketing
talents with cutting-edge knowledge and skills to
address the opportunities and challenges in the
global, digital age of the 21st century. Experiential,
interactive, project-based, and case-based learning is
the cornerstone of this innovative BBA (Honours) MKT
Programme.

Our Teaching Team
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Our teaching team consists of a well-balanced mix of
full-time and part-time instructors, all with advanced
degrees from major universities in Australia, Canada,
Hong Kong, the UK, and the USA. Apart from teaching,
they also consult for a variety of corporations and
conduct original research to advance knowledge.
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MKT X PARKNSHOP Idea Co-creation Programme

Business Experience
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Several faculty members have run their own businesses
in food services, import/export, IT, logistics, machinery,
and real estate. Other members have worked or
consulted for companies in a wide range of industries,
including advertising, banking and financial services,
energy and resources, government departments and
NGOs, IT, product management, retailing, and social
media.
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After four years, the BBA-MKT graduates will enter the job market fully ready to:
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\'{lanage traditional and digital operations
aYdvance personal and organisational goals BERBEEM
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[ €eep a high level of professionalism and ethics

Fxcel in communication skills and teamwork mEEFRFR

I Branscend cultural and national boundaries

Learning Blueprint for Year 1
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Principles of Marketing Business Economics 1 Liberal Arts Education University English | Freshmen Chinese
mEEFEE BELTE(—) BHRHE ZSEAET (=) A—HEHX
o . ) " - N . Chinese Literature
Principles of Management ~ Business Economics 2 Probability and Statistics University English Il Appraciation
=5 o EE 4R B3 -
Eﬁ—?]ﬁﬁ E%u%/ﬂ%(_) *E\%—'—,Linﬁn-l-% 7(4922(_) qjié%ﬁi%:

LOREAL

HONG KONG g

- - 8

L'Oréal Hong Kong Service-Learning Pitch Day

Link REIT Job Tasting Programme

Learning Blueprint for Year 2
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Learning Blueprint for Year 3
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“One Student, One Internship” Scheme —£2

Our internship programme (local, mainland, global, EEEE (&M A 2E KT ) EEEE
government) enables students to apply the knowledge I EREEMBEERERRTEL - BHATE

learnt from a classroom setting to real-life business
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situations. The on-the-job training and the internship MEBMABLNOES  EREAHBLNA - BW
52 4R B

projects that are closely supervised by our experienced EENEBLE -
tutors enable students to turn their knowledge into

practice, making the learning experience more

rewarding and challenging.

Participating enterprises include £ EA {5 E145

¢ Hang Seng Bank * MTR Corporation Limited * The Langham Hong Kong ¢ HKTDC
EERT BE AT BEBERE BEEESHER
e HSBC ¢ Hong Kong Disneyland * Hong Kong Jockey Club * Hospital Authority
EERT BEEBETELE BEEERE BREES
¢ Bank of China * Hong Kong Telecommunications o Pacific BMW ¢ Hongkong Post
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Learning Blueprint for Year 4
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Professional Curriculum 2 %872

Business

Strategic Marketing
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A Cyberport University Partnership

Programme (CUPP) Web3 2024

FIE THEE - AR SEBHETE 2024,
Cyberport Creative Micro Fund HK$100,000
THERARMBEES B +ET

~

Citi-HKCSS
COMMUNITY

INTERN
procRaM 2023 .
S

88 @ 4 g3

A Citi-HKCSS Community Intern Program
2023 Grand Awards for Excellence
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Policy and Strategy
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Futurkdge Elective 5 FuturkEdge Elective 6 Free Elective 3
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Major Electives E1EZEE Tp :
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Senior Year Project EZE 35

'V 2nd runner-up in the HSBC/HKU
Hong Kong Business Case
Competition 2024
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Decoding The Secret Behind Donki's Global Success
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A Bronze Medal in the World Asian Business
Case Competition 2022
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Best Case Research Paper of the Year -
Academy of Asian Business Review (AABR)
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A Silver Medal in LEGO® BRICKthrough
Challenge 2019
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Career Prospects and Further Studies
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BBA-MKT graduates have embarked on diverse career EENEXERE TEZ bR EER  Hp— L

paths, with some pursging advanced degrees and BIEZEERESER MB—LEASEL TR
others launching careers in roles such as:
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Steph TSANG Daphne CHEUNG
Associate Director Supervisor

Digital Wealth Management GroupM Gommunications
Standard Chartered Bank Hong Kong Limited
(Hong Kong) Limited

Jay LAM Petal CHOY
Strategy Specialist Unit Manager
Green Tomato AIA Company Limited

Lucas MO Jimmy MAN
Co-founder Senior Project Manager

NineSmart Limited Tencent




Words from HSUHK MKTers
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€6 HSUHK shaped my understanding of marketing—
not just ads, but trust, value, and relationships. |
apply this through commmunication, professionalism,
and collaboration to drive impact at work. 22

Simi KAUR

Graduate 2024

Technical Assistant to Legal & Governance Director
MTR Corporation Limited

GROUPE

¢ Beyond lectures and assignments, BBA-MKT
programme transformed me into a Digital Specialist
and launched my career in the fast-paced world of
digital marketing. 2?2

Alex CHEUNG
Graduate 2024

Digital Specialist
Digitas, Publicis Groupe

¢ My Global Internship at Sydney Harbour Kayaks
was truly unforgettable. As a Marketing Assistant,
engaging with international customers enhanced
my communication skills, resilience, and
independence, fostering personal growth. 29

Mandy CHEUNG
Year 4 Student 2024

¢ Winning the HSUHK Entrepreneurship Challenge
was a highlight—pitching our startup and receiving
expert feedback made it an incredibly enriching
learning experience. 2?2

Jeffrey WONG
.;T”'UTE OF Graduate 2024
lRKETlNG Co-Founder
& Space Tutor Limited
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ENQUIRIES ON APPLICATION AND ADMISSION
ASZHRFEN

Applicants are welcome to submit their applications through The Hang Seng University of Hong Kong Undergraduate
Application System (see below). For enquiries on the admission process, please contact the Registry.
BUESREZEBEABLABRFZA (R EXsF - IHEEFERABEREAE
FOEE  WEHEEARHAEE -

Tel. B : 3968 5710
Website 48 B : https://registration.hsu.edu.hk/oap/
Email EF  : ugadmission@hsu.edu.hk

ENQUIRIES ON PROGRAMME
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For enquiries on the Programme, please contact the

(=]

Programme Department SBUS

Department of Marketing. Website Website Website
MEFREENEN  WEHETEESR - HEES BAHEE HERES
Tel. EZE 1 3963 5433 / 3963 5429 / 3963 5134
Programme Website ZE 2 #8 & : https://sbus.hsu.edu.hk/en/prog/bba-in-marketing/programme-information/
Email & : mkt@hsu.edu.hk
Address #t 1t : Hang Shin Link, Siu Lek Yuen, Shatin, N.T. 3t R/ B/NERIT=E

For more details about the BBA-MKT programme, [=]

please follow our social media platforms:
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In case of any discrepancy between the English and Chinese versions of the contents of this pamphlet, the English version shall prevail
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The Hang Seng University of Hong Kong is incorporated in Hong Kong with limited liability by guarantee &#EEEAZ2R—BREEZMATIZRIESERAS -
Information updated as of April 2025. BEERIEFZE2025 F4 F -
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