BERELEXE
THE HANG SENG UNIVERSITY
OF HONG KONG

| LS

I@\

This programme aims to cultivate leading talents in
global marketing, empowering students to excel in
diverse markefts. It deeply integrates theory with
practice, transcending classroom boundaries
through corporate visits and case studies.
Graduates will master cutting-edge applications
of artificial intelligence and digital marketing,
possessing the core competencies to navigate
complex business environments.
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School of Business

School of Business

Master of Science in
l Global Marketing
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(Choose from below)
« Social Media Marketing in Global and Al Era
 Advanced Marketing: AI and Neuroscience with Global
Applications
« Digital Marketing Strategy with Global Applications
(Choose from below)
(Note: Students taking Cross-Cultural Negoftiation are
required to enrol in 3 modules.)
+ Global Brand Management in AI Era
+ Global Technology and Innovation Management
+ Global Marketing Study Tour
« Asian Family Business
« Cross-Cultural Negotiation
« Managing Innovation in Information Technology
(Optional, Non-Credit bearing)
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Admission Requirements
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1. A bachelor’s degree from a recognised university or equivalent; preferably for those with exposure to
marketing and consumer-related concepts or equivalent for applicants who have graduated from their
university fraining.

2. Fulfilment of one of the following English language proficiency requirements if the applicant’s bachelor’s
degree was not obtained from a university/fertiary institution where English is the medium of instruction:

» aband score of 6.0 or above in the Infernational English Language Testing System (IELTS)*; or

« a minimum score of 550 (paper-based test) or 79 (internet-based test) in the Test of English as a Foreign
Language (TOEFL)*; or

« aminimum of 430 in College English Test-Band 6 (CET-6); or

« an equivalent qualification to prove his/her language proficiency which will be considered on a
case-by-case basis.

3. Selected candidates will be invited to a group admission interview as part of the admission process.

4. Applicants with no business knowledge or background are required to attend and pass the non-credit

bearing preparatory course before they are admitted o the programme.
* TOEFL and IELTS results are considered valid two years from the test date.
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Tuition Fee For 2027-28 Intake
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Phone &&& : (852) 3963 5600
HK$240’000 Emaila%ﬁ'r‘fwsc )m@hsu edu.hk
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HK$255,000

Per Credit &243: HK$8,500




